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With the improvement of people's living standards, consumers’ attitude and idea 
change, people gradually shift from the focus only on the consumption of the product 
itself to the consumption of the product’s deeper sense, such as the image of the 
product,people pay more attention to the access to unique and novel feeling at the 
same time of consumption.Tourism food and beverage consumption is an important 
aspect in the field of consumption, it also presents the characteristics of the 
consumption area this stage. People’s demand for food and beverage is no longer just 
functional value, their demand presents emotional trend and people's food 
consumption behavior is influenced by social trend and fashion, showing 
characteristics across time and space, these are the main characteristics of 
post-modern. Therefore, studying the postmodern characteristics of the tourism and 
catering consumption, on the one hand ,can make the tourists clearly understand the 
characteristics of their own consumption, on the other hand, can make carting 
enterprises understand these characteristics of the consumers.Then they can formulate 
corresponding measures to increase revenues , to promote the development of catering 
industry. 
The study of food consumption in domestic and abroad is relatively mature, but 
the existing literature on the characteristics of the food and beverage consumption are 
mainly from the static level through quantitative research methods to study the 
demographic characteristics, the spatial and temporal characteristics of catering 
consumption, consumption price trend. Part of the literature comes with some of the 
characteristics of catering consumption, which is a manifestation of post-modern 
features. In general, the existing theory and research methods are relatively 
unitary.The research content is relatively loose, not from new theoretical perspective 
to execute a systematic research on the characteristics of tourism catering 
consumption. The article show solicitude a few questions: ①Whether trourism 
catering consumption presents postmodern characteristics; ② What are the 















postmodern characteristics of tourism catering consumption in demographics showed 
significant differences. 
In order to solve these problems, this paper first through the literature analysis 
and theory analysis to study the post-modern characteristics of consumption 
field.Then the author conduct three-level coding of secondary data and literature data 
by grounded theory to explore the deep logical relationship between information 
concept.Finally the paper concludes the postmodern characteristics of tourism food 
consumption: emotional consumer demand,experience consumption, personalized 
consumption, symbolic consumption and the culture property of catering products. In 
order to further improve the reliability and validity of research, this paper uses the 
questionnaire survey of empirical research method to test and verify the results of the 
grounded theory research, and concludes that the postmodern characteristics of 
tourism food consumption have significant differences in demogracteristics. Finally 
through two suitable cases the paper make some suggestions for the catering 
enterprises in xiamen. 
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